Customer Survey 2009
PERFORMANCE SCORES

Value for money ,

Vending value for money ' I

Value for money from the activity
Enjoyment of the activity

Facility presentation

Quality of other equipment used

Quality of fitness/gym equipment

Feeling of a safe environment

Disabled access

Temperature/quality of pool water

Cleanliness of changing/toilets

Staff and information ,

Prices clearly displayed

Information provided

Knowledge of staff

Helpfulness of staff

Friendliness of staff
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